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+ Problems illustrated with egui
frames



i SOCIAINCERILINNIEGR/NEljoi

£ Terms ana levell ol trade aliterearoy
relationships

+ Relationships produce Intaneikiergenes
called socio-empotionalfgeeds (SEJS ,

+ SEGs are intangible geods that va
express caring, or proevie J plie .
that provide directions or
awar‘eﬁess and self-regarc (
Flora 2003).

+ SEGs have value because we all have
soclo-emotional needs.
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£ \When the exchangeroii:
associated with' orf emld
event or ebpje "r he \Vell
that symbol, evel _

+ This changed value 0] rrren]mg I the
good ~attributed to embedded ‘
objept’\s attachment valte
20083).

+ Goods whose value Is primarily/ its

attachment value are called hig
attachment value goods (AVES).
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REAL LIFE ADVENTURES By Aldrich & Wise

YOU'RE THROWING OUT YOUR OLD
BALL GLOVE FROM WHEN YOU
WERE A KID? | THOUGHT GUYS
WERE SENTIMENTAL ABOUT THOSE.

ON HOW MUCH YOU

STUNK WHEN YOU

PLAYED BALL WITH
YOUR OLD BALL
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AV GSs and Word Frames

Al PECOME EmiPedd e WIthFSEGS
| vfrlrrrlgnmemr vrlJue

-ttt

colf
embedded Wlt \ 2l
chosen by adverti

<>Word frames repres
conception of a choice.

<>Frarﬁe§ In communication: relay.
7|nformat|on
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+ Or a flame; or a tWwoeredged sywonRas
+ Or a rose In bloem, ol a SWEeEl
perfu’?ine

+Or a drop ofi gall; 1s a word: (Elis
“Wheeler Wilcox)



et tEetive:
NOICES
+ SuUrveys reveal therlmpertanceroimvone

choilces

+ We hypothesize that the precessInvelVves
embeadlng SEGS In Werds (Symhois) te
Ccreate attachment values

~So we intend to apply this theory to
resolve important EU model paradoxes




VoA Frames

Imagine
Asian diseas
alternative proc

+ |t Program A IS adepted;
willgbe saved. [[72%
+ If ngram B Is adepted, th
- probability that 600 people

ZOONIEBIE

- saved, and 2/3 probability tt
people will be saved. [28%ﬂ
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Wefel =reipnes (copiicel,)

Then; suljectswererthenrelierecdNogicaliyAce UiVl Eni:
program € andrD:

+ | Program €IS adepted 200NErE
will die. [22%:

+ If Program D is adopited therensyi/s
probablllty that noboedy will die; and

2/3 probability that 600 pecplewill
die. [78%]
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The SELLm’odel recognizes explicitly that we
logically and emotionally.




+Coal Cing paradoe»

+‘,Prpsp ct theory and ri
- for losses

+ \iolations of SSD




Allells Pelfzielee (TyWe Siteie)e

Contrary to EU model predictiot
makers are no longer indiffe
preferring the r.h.s.
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SEU model reselution

re gain) =.5[U (z,) +U () + s (lottery)

/, \'I;he transformation v
odel and was not the
positive sure gain SEG wa

negative lottery SEG
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Resolv]ng ile Allells Pelrzic)o,

. )|+S (gamblek
)+Ss (gamblg



— Versus the willingness; to pay for reducing tne
probability: of harm from 1%/ to 0%
+ I?ers/on\s willing te pay’ much moere: e
_reduce the probability of harmito 0% even
those In both cases the proelabill
harm Is reduced by 1%
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s )=-.01U(h)>0
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£ Anurn contains a thereughlysmixeEcdrcomisinaticnieitSONECNIclISFAIE
60 either black J‘f)r‘“J\j\/ 9allSE e PROPLILICRFGIRRIZCKAERSHS
yellow balls is net knewn: I the St staves ECISICnNMaAKERS alE:
offered a lottery with thefeliowinel euitcomeEs:

Gamble 1 Gamlerz
L
Draw red win $1.00 W lalackawin 400

|Gamble 3 Gamble 4

Draw red or yellow |Draw black ol
win $100 win $100
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RESOIVIREFIENENSIIETE RN 9)%

) Si (KNOWRNEHER) ="
U($100) - 5 (URKNGWIRN KG9

(R+Y) ' U($100) + st (Unknewn
prob)<’(§+Y) U($100) + st (knewn
prob)
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SYMPOIS and Attachiment VValbe

(1>

+ Symioeis ass WellFasawereicanpracouie
attachment value:

+ Think of religious; symkels:

+ Symbols representing dollargains o
/
Iosse’é can acquire attachmenivalue:

)
+$1OO versus -$100
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Table 6. Lotteriés\glteqad by subtracting an amou
endowments. o\

$25 + $25 +
$25 $25
endow- endow-
ment ment

probabilities h"oics3 - Choice B -

19

15

S

Preferred by 65% preferred A to B 76% preferred B to A




Table 7. SEGs associated with lotteries

Choice A-$25 + Choice B - $25 + ¢

$25 endowmenis,  $25 endowment

5+ 2 \s*

65% preferred A to B

=
/S_

76% preferred B to A




prediction

- ResoIQ ngl paradoxes assoeclated Withrthie
EU mo&el provides us Ine
confidence in our ability: ter explain and
predict choices made under Uncertainby,
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Copleltisions (gapiel,)

X1l OLIIET:

mic\VE
already demonst ! ng clif
object can alter preferer plEplEinplEln],

Knetsch, and Thaler, 1
—\Weé h§/pothe3|s that the ende qu e'f'feg"[ S

-

— “Existence values may also be exp AINET 19y
embedding SEGS In objects.
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| Imitations

» One practical limitationfeiNncitding
SEGS! i the EUimedeiNsS eltaiping
estimates: of thelr vValues:

>Theoretlcally It /ons 9)lehiie) ojojrEl]p)
estimates of SEGs embedded inword

frarﬁ , but it is work in proegress.

>At this point, It serves mostly e
guide to applications of EUH:
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