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ＤＯＩ：１０．１９６０１／ｊ．ｃｎｋｉ．ｉｓｓｎ１９４３－９９０３．２０１７．０８．００６ＡｓｉａｎＡｇｒｉｃｕｌｔｕｒａｌＲｅｓｅａｒｃｈ２０１７，９（８）：２４－２６，３３
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ＣｏｕｎｔｙａｎｄＬｉｕｙａｎｇＣｏｕｎｔｙ，ｗｉｔｈｃｏｎｖｅｎｉｅｎｔｔｒａｎｓｐｏｒｔａｔｉｏｎａｎｄ
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Ｃ１１（ｙｕａｎ／ｐｅｒｓｏｎ） ５０３３６．００ ５６６２０．００ ６６４４３．００ ７９５３０．００ ８９９０３．００ ９９５７０．００ ０．２２３３
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