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ｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｔｒａｄｅｍａｒｋｓ，ａｎｄ７ｋｉｎｄｓｏｆｎａｔｉｏｎａｌｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｏｆａｇｒｉｃｕｌｔｕｒａｌｐｒｏｄｕｃｔｓ．Ｆｒｏｍｔｈｅｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｐｒｏ
ｔｅｃｔｉｏｎ，ｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｔｒａｄｅｍａｒｋｒｅｇｉｓｔｒａｔｉｏｎ，ｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｒｅｇｉｓｔｒａｔｉｏｎｏｆａｇｒｉｃｕｌｔｕｒａｌｐｒｏｄｕｃｔｓ，ｗｅｃｏｎｄｕｃｔａａｎａｌｙｓｉｓｏｎ
ｔｈｅｃｕｒｒｅｎｔｐｒｏｔｅｃｔｉｏｎｏｆｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙｏｆｔｅａｉｎＺｈｅｊｉａｎｇＰｒｏｖｉｎｃｅ，ａｎｄｐｕｔｆｏｒｔｈｔｈｅｆｏｌｌｏｗｉｎｇｃｏｕｎｔｅｒｍｅａｓｕｒｅｓ：
（ｉ）Ｂａｓｅｄｏｎｔｈｅｒｅｌｅｖａｎｔｔａｎｇｉｂｌｅｃｕｌｔｕｒａｌｈｅｒｉｔａｇｅａｎｄｎａｔｕｒａｌｈｅｒｉｔａｇｅ，ｃｏｎｄｕｃｔｉｎｇｉｎｄｅｐｔｈｓｔｕｄｙｏｎｔｈｅｃｈａｒａｃｔｅｒｉｓｔｉｃｓｏｆｎａｔｕｒａｌｆａｃｔｏｒｓａｎｄ
ｈｕｍａｎｆａｃｔｏｒｓｃｏｎｃｅｒｎｉｎｇｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｏｆｆａｍｏｕｓｔｅａ；（ｉｉ）Ｂａｓｅｄｏｎｔｈｅｐｒｏｔｅｃｔｉｏｎｐａｔｔｅｒｎｏｆｎａｔｉｏｎａｌｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｐｒｏｄ
ｕｃｔｓ，ｒｅｇｉｓｔｅｒｉｎｇｔｈｅｎａｔｉｏｎａｌｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｔｒａｄｅｍａｒｋｓ，ａｎｄｒｅｇｉｓｔｅｒｉｎｇｔｈｅｎａｔｉｏｎａｌａｇｒｉｃｕｌｔｕｒａｌｐｒｏｄｕｃｔｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎ；（ｉｉｉ）
Ｔａｋｉｎｇｆｕｌｌａｄｖａｎｔａｇｅｏｆｓｐｅｃｉａｌｍａｒｋｏｆｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｐｒｏｄｕｃｔｓａｎｄａｇｒｉｃｕｌｔｕｒａｌｂｒａｎｄｈｅｒｉｔａｇｅ，ａｎｄｉｎｔｅｇｒａｔｉｎｇｔｈｅｔｅａｂｒａｎｄｓｗｉｔｈｉｎ
ｔｈｅｓｃｏｐｅｏｆｐｒｏｔｅｃｔｉｏｎｏｆｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎ；（ｉｖ）Ｅｘｐｌｏｉｔｉｎｇａｎｄａｒｒａｎｇｉｎｇｔｈｅｉｎｔａｎｇｉｂｌｅｃｕｌｔｕｒａｌｈｅｒｉｔａｇｅｒｅｌａｔｅｄｔｏｔｅａ，ｓｔｒｅｎｇｔｈｅｎｉｎｇ
ｔｈｅｉｎｔａｎｇｉｂｌｅｃｕｌｔｕｒａｌｈｅｒｉｔａｇｅｐｒｏｔｅｃｔｉｏｎｏｆｔｅａｉｎｔｈｅｐｒｏｖｉｎｃｅ，ａｎｄｅｎｄｅａｖｏｒｉｎｇｔｏｉｎｃｌｕｄｅＬｏｎｇｊｉｎｇｔｅａｉｎｔｈｅｗｏｒｌｄｓｉｎｔａｎｇｉｂｌｅｃｕｌｔｕｒａｌｈｅｒｉｔ
ａｇｅｌｉｓｔｏｎｔｒａｄｉｔｉｏｎａｌｃｒａｆｔｓｍａｎｓｈｉｐｏｆｇｒｅｅｎｔｅａ．
Ｋｅｙｗｏｒｄｓ　Ｔｅａ，Ｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎ，Ｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙ，ＺｈｅｊｉａｎｇＰｒｏｖｉｎｃｅ

Ｒｅｃｅｉｖｅｄ：Ｏｃｔｏｂｅｒ２，２０１２　　Ａｃｃｅｐｔｅｄ：Ｎｏｖｅｍｂｅｒ３，２０１２
ＳｕｐｐｏｒｔｅｄｂｙＨｕｍａｎｉｔｉｅｓａｎｄＳｏｃｉａｌＳｃｉｅｎｃｅｓＰｌａｎｎｉｎｇＦｕｎｄＰｒｏｊｅｃｔ，ｔｈｅ
ＭｉｎｉｓｔｒｙｏｆＥｄｕｃａｔｉｏｎ（１１ＹＪＡ８５００１９）；ＳｃｉｅｎｔｉｆｉｃａｎｄＴｅｃｈｎｏｌｏｇｉｃａｌＩｎｎｏｖａ
ｔｉｏｎＰｒｏｊｅｃｔ，ｔｈｅＭｉｎｉｓｔｒｙｏｆＣｕｌｔｕｒｅ（２０１１０２１）；ＨｕｂｅｉＳｏｃｉａｌＳｃｉｅｎｃｅＦｕｎｄ
Ｐｒｏｊｅｃｔ（２０１０２７４）；ＳｃｉｅｎｃｅａｎｄＴｅｃｈｎｏｌｏｇｙＲｅｓｅａｒｃｈＰｒｏｊｅｃｔ，ＨｕｂｅｉＰｒｏ
ｖｉｎｃｉａｌＤｅｐａｒｔｍｅｎｔｏｆＥｄｕｃａｔｉｏｎ（Ｂ２０１１２８０５）；ＨｕｍａｎｉｔｉｅｓａｎｄＳｏｃｉａｌＳｃｉ
ｅｎｃｅｓＰｒｏｊｅｃｔ，ＨｕｂｅｉＰｒｏｖｉｎｃｉａｌＤｅｐａｒｔｍｅｎｔｏｆＥｄｕｃａｔｉｏｎ（２０１１ｊｙｔｑ１６５）．
Ｃｏｒｒｅｓｐｏｎｄｉｎｇａｕｔｈｏｒ．Ｅｍａｉｌ：ｃｏｒａｌｓｕｎ６６６＠ｙａｈｏｏ．ｃｏｍ．ｃｎ

１　Ｉｎｔｒｏｄｕｃｔｉｏｎ
Ｉｎｔｈｅｔｏｄａｙｓｗｏｒｌｄ，ｔｈｅｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙｐｒｏｔｅｃｔｉｏｎｉｓａ

ｈｏｔｔｏｐｉｃｄｒａｗｉｎｇｗｉｄｅｓｐｒｅａｄａｔｔｅｎｔｉｏｎ［１－３］．Ｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａ
ｔｉｏｎａｎｄｏｒｉｇｉｎｎａｍｉｎｇｓｙｓｔｅｍｈａｖｅｈａｄｍｏｒｅｔｈａｎ１００ｙｅａｒｓｏｆ
ｈｉｓｔｏｒｙ［１］．Ｆｒａｎｃｅｉｓｏｎｅｏｆｔｈｅｂｉｒｔｈｐｌａｃｅｓｏｆｔｈｅｓｙｓｔｅｍ．Ｆｒｏｍ
ｔｈｅｂｅｇｉｎｎｉｎｇ，Ｆｒａｎｃｅｍａｉｎｌｙｕｓｅｄｔｈｅｓｙｓｔｅｍｔｏｐｒｏｔｅｃｔｃｈａｍ
ｐａｇｎｅａｎｄｏｔｈｅｒｔｙｐｅｓｏｆｌｉｑｕｏｒｐｒｏｄｕｃｅｄａｔｈｏｍｅ．Ｔｈｉｓｓｙｓｔｅｍｗａｓ
ｉｎｔｒｏｄｕｃｅｄｔｏｔｈｅＷｏｒｌｄＴｒａｄｅＯｒｇａｎｉｚａｔｉｏｎｓＴｒａｄｅＲｅｌａｔｅｄＩｎｔｅｌ
ｌｅｃｔｕａｌＰｒｏｐｅｒｔｙＲｉｇｈｔｓＡｇｒｅｅｍｅｎｔ（ＴＲＩＰＳＡｇｒｅｅｍｅｎｔ）ａｎｄｍａｎｙ
ｏｔｈｅｒｉｎｔｅｒｎａｔｉｏｎａｌｃｏｎｖｅｎｔｉｏｎｓ［１－３］．Ｉｎｔｈｅｓｅｖｅｎｍａｊｏｒｔｙｐｅｓｏｆ
ｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙｒｉｇｈｔｓｃｏｖｅｒｅｄｂｙｔｈｅＴＲＩＰＳＡｇｒｅｅｍｅｎｔ，ｇｅｏ
ｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎ，ａｓａｎｉｎｄｅｐｅｎｄｅｎｔｔｙｐｅｏｆｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒ
ｔｙ，ｉｓｐｒｏｖｉｄｅｄｉｎｓｐｅｃｉａｌｓｅｃｔｉｏｎｓ［３］．

Ｈｏｗｅｖｅｒ，Ｃｈｉｎａｓｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｐｒｏｔｅｃｔｉｏｎｓｙｓｔｅｍ
ｗａｓｉｍｐｌｅｍｅｎｔｅｄｉｎ１９９５，ｗｉｔｈｓｅｒｉｏｕｓｃｏｎｆｌｉｃｔｓａｎｄｈｉｇｈｄｅｇｒｅｅ
ｏｆｒｅｐｅａｔ．Ｔｈｅｒｅｗｅｒｅｍａｉｎｌｙｆｉｖｅｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｐｒｏｔｅｃ
ｔｉｏｎｓｙｓｔｅｍｓｓｕｃｃｅｓｓｉｖｅｌｙ．Ｃｕｒｒｅｎｔｌｙ，ｔｈｅｒｅａｒｅｓｔｉｌｌｔｈｒｅｅｏｆｔｈｅｍ
ａｓｆｏｌｌｏｗｓ：

（１）Ｔｈｅｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｐｒｏｄｕｃｔｐｒｏｔｅｃｔｉｏｎｏｆｔｈｅ
ＧｅｎｅｒａｌＡｄｍｉｎｉｓｔｒａｔｉｏｎｏｆＱｕａｌｉｔｙＳｕｐｅｒｖｉｓｉｏｎ，Ｉｎｓｐｅｃｔｉｏｎａｎｄ
Ｑｕａｒａｎｔｉｎｅ；

（２）Ｔｈｅｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｔｒａｄｅｍａｒｋｒｅｇｉｓｔｒａｔｉｏｎｏｆｔｈｅ

ＳｔａｔｅＡｄｍｉｎｉｓｔｒａｔｉｏｎｆｏｒＩｎｄｕｓｔｒｙａｎｄＣｏｍｍｅｒｃｅ；
（３）Ｔｈｅａｇｒｉｃｕｌｔｕｒａｌｐｒｏｄｕｃｔｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｒｅｇｉｓｔｒａ

ｔｉｏｎｏｆｔｈｅＭｉｎｉｓｔｒｙｏｆＡｇｒｉｃｕｌｔｕｒｅ．
Ｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｒｉｇｈｔｓａｒｅａｎｉｍｐｏｒｔａｎｔｐａｒｔｏｆａｇｒｉ

ｃｕｌｔｕｒａｌｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙ［４］，ｍａｉｎｌｙｆｏｒｔｈｅｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐ
ｅｒｔｙｐｒｏｔｅｃｔｉｏｎｏｆｔｒａｄｉｔｉｏｎａｌｆａｍｏｕｓａｎｄｈｉｇｈｑｕａｌｉｔｙｓｐｅｃｉａｌｔｙ
［５－１１］．ＺｈｅｊｉａｎｇＰｒｏｖｉｎｃｅｉｓａｎｉｍｐｏｒｔａｎｔｐｒｏｄｕｃｔｉｏｎｂａｓｅｏｆｔｅａ
ａｎｄａｍａｊｏｒｅｘｐｏｒｔｂａｓｅｏｆｇｒｅｅｎｔｅａｉｎＣｈｉｎａ．Ｔｈｅｔｅａｈａｓｂｅｃｏｍｅ
ａｎｅｗｂｒｉｇｈｔｓｐｏｔｏｆｅｃｏｎｏｍｙｆｏｒｔｈｅｃｕｒｒｅｎｔｒｕｒａｌａｒｅａｓａｎｄａｇｒｉ
ｃｕｌｔｕｒｅｉｎｍｏｕｎｔａｉｎｏｕｓａｒｅａｓｏｆＺｈｅｊｉａｎｇＰｒｏｖｉｎｃｅ，ｗｈｉｃｈｉｓａｎ
ｉｍｐｏｒｔａｎｔｃｈａｎｎｅｌｆｏｒｉｎｃｒｅａｓｉｎｇａｇｒｉｃｕｌｔｕｒａｌｅｆｆｉｃｉｅｎｃｙａｎｄ
ｆａｒｍｅｒｓｉｎｃｏｍｅ，ａｎｄａｃｏｍｐｅｔｉｔｉｖｅｓｕｐｅｒｉｏｒｉｎｄｕｓｔｒｙ．

Ｈｏｗｔｏｕｓｅｔｈｅｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙ
ｐｒｏｖｉｄｅｄｉｎｔｈｅｓｐｅｃｉａｌｓｅｃｔｉｏｎｕｎｄｅｒｔｈｅＷＴＯｓＴＲＩＰＳＡｇｒｅｅ
ｍｅｎｔ，ｉｎｏｒｄｅｒｔｏｃｕｌｔｉｖａｔｅｔｈｅｔｅａｂｒａｎｄｉｎＺｈｅｊｉａｎｇＰｒｏｖｉｎｃｅａｎｄ
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