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（２）Ｔｈｅｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｔｒａｄｅｍａｒｋｒｅｇｉｓｔｒａｔｉｏｎｏｆｔｈｅ

ＳｔａｔｅＡｄｍｉｎｉｓｔｒａｔｉｏｎｆｏｒＩｎｄｕｓｔｒｙａｎｄＣｏｍｍｅｒｃｅ；
（３）Ｔｈｅａｇｒｉｃｕｌｔｕｒａｌｐｒｏｄｕｃｔｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｒｅｇｉｓｔｒａ

ｔｉｏｎｏｆｔｈｅＭｉｎｉｓｔｒｙｏｆＡｇｒｉｃｕｌｔｕｒｅ．
Ｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｒｉｇｈｔｓａｒｅａｎｉｍｐｏｒｔａｎｔｐａｒｔｏｆａｇｒｉ

ｃｕｌｔｕｒａｌｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙ［４］，ｍａｉｎｌｙｆｏｒｔｈｅｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐ
ｅｒｔｙｐｒｏｔｅｃｔｉｏｎｏｆｔｒａｄｉｔｉｏｎａｌｆａｍｏｕｓａｎｄｈｉｇｈｑｕａｌｉｔｙｓｐｅｃｉａｌｔｙ
［５－１１］．ＺｈｅｊｉａｎｇＰｒｏｖｉｎｃｅｉｓａｎｉｍｐｏｒｔａｎｔｐｒｏｄｕｃｔｉｏｎｂａｓｅｏｆｔｅａ
ａｎｄａｍａｊｏｒｅｘｐｏｒｔｂａｓｅｏｆｇｒｅｅｎｔｅａｉｎＣｈｉｎａ．Ｔｈｅｔｅａｈａｓｂｅｃｏｍｅ
ａｎｅｗｂｒｉｇｈｔｓｐｏｔｏｆｅｃｏｎｏｍｙｆｏｒｔｈｅｃｕｒｒｅｎｔｒｕｒａｌａｒｅａｓａｎｄａｇｒｉ
ｃｕｌｔｕｒｅｉｎｍｏｕｎｔａｉｎｏｕｓａｒｅａｓｏｆＺｈｅｊｉａｎｇＰｒｏｖｉｎｃｅ，ｗｈｉｃｈｉｓａｎ
ｉｍｐｏｒｔａｎｔｃｈａｎｎｅｌｆｏｒｉｎｃｒｅａｓｉｎｇａｇｒｉｃｕｌｔｕｒａｌｅｆｆｉｃｉｅｎｃｙａｎｄ
ｆａｒｍｅｒｓｉｎｃｏｍｅ，ａｎｄａｃｏｍｐｅｔｉｔｉｖｅｓｕｐｅｒｉｏｒｉｎｄｕｓｔｒｙ．

Ｈｏｗｔｏｕｓｅｔｈｅｇｅｏｇｒａｐｈｉｃａｌｉｎｄｉｃａｔｉｏｎｉｎｔｅｌｌｅｃｔｕａｌｐｒｏｐｅｒｔｙ
ｐｒｏｖｉｄｅｄｉｎｔｈｅｓｐｅｃｉａｌｓｅｃｔｉｏｎｕｎｄｅｒｔｈｅＷＴＯｓＴＲＩＰＳＡｇｒｅｅ
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